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21st Century Learners:
What's new and what’s the same?

..« 24/7 presence of technology in their lives

-+ highly collaborative

- easy access to information

- boundless sources of information

..« wide circle of contacts (in some cases across the world)

..« construction of new knowledge and representations blurs
Issues of copyright and plagiarism

..« visual learners but not visually literate



Why does this matter?

“... the skills students need in the 21 century are not
new.... What’s actually new 1s the extent to which
changes 1n our economy and the world mean that our
collective and individual success depends on having
such skills... Ifthese skills were indeed new, then
perhaps we would need a radical overhaul of how we

think about content and curriculum. But 1f the 1ssue 1s,
instead, that schools must be more deliberate about
teaching critical thinking, collaboration, and problem
solving to all students, then the remedies are more
obvious, although still intensely challenging.

from Andrew Rotherham and Daniel Willingham “27° Century
Skills” Not New, But a Worthy Challenge 1n American
Educator, Spring 2010




Central Goals of 21st Century
Learning

Schools need to provide'the tools for

students to become:

. critical thinkers

..* creative thinkers

. collaborative
thinkers

.. communicators (via
multiple mediums)

. global thinkers
..« digitallylliterate
..« self-directed

learners






So what Is visual literacy?

“Visual Literacy refers to a group of vision-

. The
development of these competencies is fundamental to normal
human learning. When developed, they enable a visually
literate person to discriminate and interpret the visible
actions, objects, symbols, natural or man-made, that he
encounters in his environment. Through the creative use of
these competencies, he is able to communicate with others.
Through the appreciative use of these competencies, he is
able to comprehend and enjoy the masterworks of visual
communication.” John Debes, 1969



Who is “He?”

~consistent with the sensory
experiences created by the video
(what is seen, felt, heard...)
* consistent with evidence In the song
* consistent with what is known about
the content of the song (war, conflict,
religion, etc)



concert pnve

http://www.youtube.com/watch?v=FHNK5Sxshec



The Spaghetti Crisis

More convincing as a video than an article?

http//wvwv.youtu be.co/watch?v:to_wka 9dU



http://www.youtube.com/watch?v=tVo_wkxH9dU

Can we enjoy S’Winter where we live?
- T“.H N '

http://www. youtube Comlwatch’Pv bELHXxJoYPdM



Why Is visual literacy important
In the 21st century?

Visual images, like all representations, “are
never innocent or neutral reflections of
reality...they represent for us: that is, they
offer not a mirror of the world but an
interpretation of it.” In this way, students
must be made critically literate: they require
knowledge and understanding of how visual
texts are produced and composed and how
viewers will "relate to and interrogate” such
representations of the world around them.

From, An introduction to the grammar of visual design
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Some strategies for nurturing
visual literacy:

1. Explaining the image
2. Interrogating the Visual
3. M.A.C.E.

4. Look for distortions

5. Decipher the artist’s views



EXPLAINING THE IMAGE

‘wHO
is in the image?

does the image
take place?

WHEN

did the action in
the image take
place?

Observations

Two men are dressed in casual clothing that is
cominon ameng Moslems. They are posing with a
large motorized weapon. They have no Side arms
and no secondary Weapons are vigible. One of the
jven ig wearing a prayer cap-

They have little camoufioge or protective cover.
They look as if they are situated at the edge of
a road that hag a view of a hrgﬁm'm.ﬂﬂlnf
the men oppears to be using 4 communications
device.

There are ne buildings in sight. The land appears
to be semi-arid plains with mountains in the
background. Their location Seems to be slightly
higher than the surrounding ground.

The clothing appears to be contemporary dress
for Tslamic men. fitted shirts and modern tex-
tiles. The weapons also appear to be contempo-
rary. The fields appear To be still green and not
yet burned by hot summer weather.

Explaining the image

Possible inferences

The two men are likely metmbers of some type

of informal arimy of militia because an prganized
military unit would wear uniforms. The man
standing might be the leader. They are not likehy
+o be members of a radical Islamic group.

They could be setting up their large weapon and
armrmunition along a road chechpoin® or losohoourt
spot. They seem 10 be monitoring the situation
rather than preparing to fire their weapon.

They could be on a ridge along the edge of a
rural road ina Middle Eastern courrtry such as
Afghanistan or Pakistan.

Late spring or earky summer, within the last 20
years or 50,




vwnat season, day o1 week, time oOfT
.. gdav?

s to grow in the warmth of the sun. |
elp the gardener pick the fruit - it needs to be done. v




INTERROGATING THE VISUAL

Interrogating a Photograph

Directly Observable

(What I can see in the
photograph)

Inferences
(Conclusions I can draw)

Insights into the issue or

event provided by the
photograph

Attending to detail:

L

What do you see in the
photograph?

What do you see in the
foreground?
Background?

What are the people
doing in the
photograph’?

(reographic data:

L

What natural objects do
you see’!

What was the weather
like on the day the
photograph was taken?
Where was the
photograph taken?

Historical data:

L

what can you leamn
about the people in the

photograph?

What questions would
vou ask the
photographer about the
lives of the people in
the photograph?




g | Sociological data:

and subject matter as they did?

*Do you think the artist had a positive or negative feeling

about the characters and subject matter?
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M.A.C.E.

Criteria for an Impactful
Advertisement

M Memorable message -
M appropriate to intended audience
Clear message - not confusing or too subtle

M Emotional appeal




Memorable Appropriate to
audience

Highly effective
Effectiveness Somewhat effective
of Ad Not very effective

Ineffective

Emotional
Clear message "o



O Memorable message

O _Appropriate to intended audience

O Clear message - not confusing or too subtle
O Emotional appeal




O Memorable message

O _Appropriate to intended audience

O Clear message - not confusing or too subtle
O Emotional appeal




Are there other criteria
we might consider?

| wrinkled?
| wonderful?




EVERY DAY COUNTS
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LLOOK FOR DISTORTIONS

Exposing potential distortions

Anticipate the distortions
it leave out relevant information about the Scene?

he front of a raft. Perhaps this ig not the case?
Is it likely that the equipment could Tip over o people

Forms of distortion
Misleading or The image is closely cropped. Does
It seems that these nets are of f 1
I+ looks like it might be dangerous.
fall of £7

The net is large and the beam

1s thig true?
I+ looks as though only three men dre working, Are more men needed to operate this
equiptment?

The men seem to pul
The caption refers 10 Chinese

exaggerated
Impressions

¢ are heavy so it would seem o be for catching lots of fish.

in1hum¢hyhﬂnd.1$ihi51hw it works?
nets. Are they actually used in China?

isiftmurﬂymufitﬁkindnrpurhups it may be used

Uni}’piﬂ&l Or Non- Is this a common way of fishing? Or

representative in one region only?
glimpses Le this the usual size of the equip

ment or are they generally much bigger of smaller?



Visual Literacy — A continuous
journey

According to development theory and research, children
must master visual skills before they can even begin to
develop verbal skills. A child looks at the world and Is forced
to identify objects and make sense of what he or she sees.
Being able to identify and understand these kinds of
symbols directly relates to later development of the abillity to
understand and interpret verbal symbols and cues.
Teaching visual literacy helps kids better interpret art and
visual media that they come in contact with.



Visual Literacy — A continuous
journey

Visual literacy allows a deeper interaction with texts of all
kinds and introduces the process of critical thinking about
representation and meaning. There Is evidence that, even
for older children, examining and understanding how art
and text interact may allow readers to "visualize" while they
read - a key to proficiency in and enjoyment of reading. By
teaching "educated perception” of artwork (for instance,
how certain techniques elicit specific emotions or effects)
you can teach children how to be more skeptical and
iInformed viewers of all visual media, including advertising.



